
Comparing two classic sales letters:

Trout Spoken Here

Quite Frankly



Choosing your tone: comparing two classic sales le�ers

Fly Fisherman jumps right in, pronouncing:

Trout Spoken Here

ALSO BASS SALMON AND BONEFISH
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Trout Spoken Here

ALSO BASS SALMON AND BONEFISH

If you don’t care about trout, think bass is a sort of guitar, salmon is 

a colour and bonefish sound disgus(ng, you won’t be reading any 

further. 
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Trout Spoken Here

ALSO BASS SALMON AND BONEFISH

But, that’s OK because Fly Fisherman hasn’t lost anything. This 

person was never going to subscribe to their magazine.
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Trout Spoken Here

ALSO BASS SALMON AND BONEFISH

However…what if things went a bit differently?
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Trout Spoken Here

ALSO BASS SALMON AND BONEFISH

Hehe, yes, I speak 

trout

Bass? Yes, 

bass too

Ahh, yes, I know 

about those 

beau(es a well

Bonefish? That’s more unusual. 

These people must know 

something. I’ll read a li2le 

more…
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Trout Spoken Here

ALSO BASS SALMON AND BONEFISH

These aren’t conscious thoughts, of course. It all happens on a 

subconscious level. And this reader is, if you’ll excuse the pun, hooked.
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Trout Spoken Here

ALSO BASS SALMON AND BONEFISH

These aren’t conscious thoughts, of course. It all happens on a 

subconscious level. And this reader is, if you’ll excuse the pun, hooked.
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Trout Spoken Here

ALSO BASS SALMON AND BONEFISH

What has the tone contributed?
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CRAZY FOR FLY-FISHING? 

SEND FOR YOUR COMPLIMENTARY 

The tone is speaking to the devotee. 
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Do you want to live the good life, guaranteed and underwri2en by 

experts?

Then maybe you got this American Express le2er delivered 

through your le2erbox
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Dear Mr Brown: Immediately formal.

Do you think it’s stuffy? 

Wondering which bill you haven’t paid?
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Can you start to see the prospect?

Quite frankly, the American Express® Card is not for 

everyone.
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Quite frankly, the American Express® Card is not for 

everyone.

Are they coming into focus a bit be2er now?
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And not everyone who applies for Cardmembership is 

approved.

How about now?
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And not everyone who applies for Cardmembership is 

approved.
Read that line again… have you no(ced American Express have 

created an in-group?
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The Card is:

You must be, too

So if you’ve received a 

special invita(on:

special 

honoured 

pres�gious
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To be a successful copywriter,

you must plan your tone carefully. 

Find out the language of your prospect,

listen to the music of their lives and values,

and sing it back to them.

Both of these classic copywri(ng le2ers are 

covered in greater detail on my website, so... 



h2ps://cmarianne.com/

If you would like to read the full ar(cle, please 

drop by and visit me at my website



Thank you for 

watching.


